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 M303 - Marketing Decision Making:  Methods of decision making for marketing management. Development and functioning of managerial systems; formal tools of decision making. Collection and analysis of marketing data viewed in context of a management information system. Provides common analytical framework for later courses treating specialized marketing aspects. Prerequisites:  BUS M301 or consent of instructor.

M405 - Buyer Behavior:  Buyer behavior relevant to marketing decisions. Logic of market segmentation, recognizing customer heterogeneity. Buyer behavior analyzed in terms of decision-making process and models of individual and aggregate behavior. Specific attention given to consumer behavior in retail markets and to procurement behavior in industrial markets.. Prerequisites:  BUS Z302, BUS M301 or consent of instructor.

M415 - Advertising & Promotion Management:   Basic advertising and sales promotion concepts. The design, management, and integration of a firm's promotional strategy. Public policy aspects and the role of advertising in marketing communications in different cultures. Students must take BUS M415 in the fall semester in order to enroll in BUS M418 in the spring semester.Prerequisites:  BUS Z302, BUS M301 or consent of instructor.

M418 - Advertising Strategy:   Major managerial problems of promotion administration; advertising research, agency relationships, media concepts and strategy, appropriations and budgets, evaluation, coordination, regulation, and campaign planning. Students must take BUS M415 in the fall semester in order to enroll in BUS M418 in the spring semester. Prerequisites:  BUS Z302, BUS M415 or consent of instructor.

M401 - International Marketing:  Surveys the strategic marketing planning factors facing domestic marketing managers operating in the multinational environment. Focuses on the importance of cultural dynamics and legal, political, geographic, and environmental factors. Identifies characteristics of markets in various stages of development. Contrasts domestic product, pricing, promotion, and distribution policies with those practiced by international marketers. Provides a foundation for students interested in exploring international opportunities. Prerequisites:  BUS M301

M426 - Sales Management:  Management of the field sales force. Basic sales management concepts include organization and staffing, allocation of effort, and control and evaluation. A portion of the course is devoted to the special problems of selling in nonconsumer markets. Prerequisites:  BUS Z302, BUS M301 or consent of instructor.

M450 - Marketing Strategy:   Elective capstone course for marketing majors. Draws on and integrates materials previously taken. Focuses on decision problems in marketing strategy and policy design and application of analytical tools for marketing decision making. Includes small business applications. Prerequisites:   BUS Z302, BUS M301, one advanced marketing course, and senior standing; ideally taken in student's last semester.

W203 - Creative Writing:  Exploratory course in writing in which students may attempt effective expression in poetry, fiction, and drama. May be repeated once for credit. 

S250 - Graphic Design I:  Introduction to formal design principles. Aspects of design elements and composition are considered. Students utilize an investigative approach to exploring design solutions using both hand and digital methods. Prerequisites:  FINA F102.


C200 - Introduction to Mass Communication:  Introduction to mass communications including newspapers, radio, television, magazines, books, and films. Designed for students who intend to enter one of these fields and for those who want a broad overview.



