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ECON E430 INTERNATIONAL ECONOMICS:  Forces determining international trade, finance, and commercial policy under changing world conditions; theory of international trade; structure of work trade; tariff and trade control policies; the balance of payments problem; evolution of international economic institutions; and monetary relations. Prerequisites:  ECON 103 and ECON 104.

F494 - International Financial Management:  Main course theme is how constraints in the international environment affect standard approaches to financial management. Environmental topics include: exchange rates, international equilibrium conditions, foreign exchange markets and international banking. Managerial topics include: foreign exchange risk, capital budgeting difficulties, financing in international markets, multiple tax jurisdictions and multinational accounting. Prerequisites:  BUS F301.

ECON E305 Money and Banking: Monetary and banking system of the United States; supply and control of money; impact of money on the United States economy; topics in the application of Federal Reserve monetary policy; analytical treatment of the Federal Reserve system and the commercial banking industry. Prerequisites:  ECON E103 and ECON E104.

 M401 International Marketing:  Surveys the strategic marketing planning factors facing domestic marketing managers operating in the multinational environment. Focuses on the importance of cultural dynamics and legal, political, geographic, and environmental factors. Identifies characteristics of markets in various stages of development. Contrasts domestic product, pricing, promotion, and distribution policies with those practiced by international marketers. Provides a foundation for students interested in exploring international opportunities. Prerequisites:  BUS M301.

A490 Independent Study in Accounting (cr. arr.) Prerequisites:  BUS Z302 and consent of instructor.



A325 Cost Accounting:  Conceptual and technical aspects of management and cost accounting. Product costing; cost control over projects and products; profit planning. Prerequisites:  BUS A202.

 A337 ACCOUNTING INFORMATION SYSTEMS:  Characteristics of control systems; organizational relationships; planning and control of assets, liabilities, equity, revenue and expenses. Prerequisites:  BUS A325 and BUS K321.

ECON E321 Intermediate Microeconomic Theory I:  Microeconomics: the theory of demand; theory of production; pricing under conditions of competition and monopoly; allocation and pricing of resources; partial and general equilibrium theory; welfare economics. Prerequisites:  ECON E103.

ECON E322 Intermediate Macroeconomic Theory II:  Macroeconomics: national income accounting; theory of income, employment, and price level; counter-cyclical and other public policy measures. Prerequisites:  ECON E104.

F302 - Financial Decision Making:  Applications of financial theory and techniques of analysis in the search for optimal solutions to financial management problems. Some of the topics covered include justification and comparison of capital budgeting techniques, foundations and applications of risk analysis, CAPM, capital structure, mergers, dividend policies, working capital management, lease analysis, international financial management, and options and futures. Prerequisites:  BUS F301

F420 - Investments:  This survey of investments exposes students to various investment instruments and trading techniques as well as analysis of risk and return in formulating investment policies and constructing portfolio strategies for individuals and institutions. This course acquaints students with the behavior of securities and security markets. By improving the investment decision-making skills of students, they will begin to understand the importance of developing a philosophy toward investing, diversification, and the requisite self-discipline for success. Prerequisites:  BUS F301

M303 Marketing Decision Making:  Methods of decision making for marketing management. Development and functioning of managerial systems; formal tools of decision making. Collection and analysis of marketing data viewed in context of a management information system. Provides common analytical framework for later courses treating specialized marketing aspects. Prerequisites:  BUS M301 or consent of instructor.

 M415 Advertising and Promotion Management: Basic advertising and sales promotion concepts. The design, management, and integration of a firm's promotional strategy. Public policy aspects and the role of advertising in marketing communications in different cultures. Students must take BUS M415 in the fall semester in order to enroll in BUS M418 in the spring semester. Prerequisites:   BUS Z302 and BUS M301 or consent of instructor.

BUS Z440 Human Resources Management: Nature of manpower development and utilization in modern organizations. Establishment and operation of a total manpower program. Includes recruitment, selection, training and development, performance appraisal, reward systems, benefit programs, role of personnel department, and role of government. Prerequisites:  BUS Z302. 

HIST B361 - Europe in the Twentieth Century I: An examination of European political, social, economic, and cultural developments in the first half of the twentieth century. Emphasis will be placed on the social effects of the World Wars, the Holocaust, the crisis of liberal democracy, the rise of communism and fascism, and the interactions of Christian Europe with other cultures and societies

HIST B362 - Europe in the Twentieth Century II: Covers the history of European politics, society, culture, and institutions in the second half of the twentieth century. Major themes are the effects of World War II, the course of the Cold War, the development of the welfare state, mass culture and society, and European integration

SOC S362 - World Societies and Cultures:  Topics announced in the Schedule of Classes. An analysis of the social, cultural, political, and historical foundations of societies and cultures from around the world. Can be conducted in the field or on campus. May be repeated for credit with a different topic. Prerequisites:  SOC S161 or ANTH E105.

POLS Y343 - Developmental Problems in the Third World: An overview of contemporary politics in Third World societies. Major theories of political development are emphasized along with an analysis of issues concerning militarism, political participation, appropriate technology, and resource allocation. North-south relations will be highlighted.



POLS Y376 - INTERNATIONAL POLITICAL ECONOMY: Theories about the interaction between the international economic and political systems are the subject of this course. Works from each of the main traditions--liberal, Marxist, and statist--will be assigned. Specific topics covered will include (among others) the politics of trade, aid, foreign investment, and international monetary affairs; theories of dependency and imperialism; the politics of international competition in specific industries; the stability or instability of international economic regimes.



POLS Y350 - EUROPEAN INTEGRATION: Study of the politics of the European Union. Assesses the process and dynamics of economic and political integration in Western Europe, the structure and work of European Union institutions, and public policies.



M450 - Marketing Strategy: Elective capstone course for marketing majors. Draws on and integrates materials previously taken. Focuses on decision problems in marketing strategy and policy design and application of analytical tools for marketing decision making. Includes small business applications. Prerequisites BUS Z302, BUS M301, one advanced marketing course, and senior standing; ideally taken in student's last semester. 

W430 - Organizations and Organizational Change:  Analysis and development of organizational theories. Environmental dependencies, socio-technical systems, structural design, and control of the performance of complex systems. Issues in organizational change such as appropriateness of intervention strategies and techniques, barriers to change, organizational analysis, and evaluation of formal change programs. Prerequisites:  BUS Z302.

J404 - Business and Society:Major ethical theories are examined in order to provide a basis for analyzing ethical behavior in the business environment. Such issues as economic competition, discriminatory practices, manipulation of power, environmental conservation, and organizational cultures are investigated. Prerequisites:  Junior standing. 

S307 - Data Management:  Improves student understanding of, and develops their skills in, the design and implementation  of business databases using modern database management systems.  The course covers data structures and the conceptural, logical, and physical design of databases as well as database implementation and general issues in business database management.  Prerequisites:  BUS K321

L411 - International Business Law:  Covers the law and practice of international trade, licensing, and investment. Subjects include the legal risks of international business, international public law, international organizations, and private dispute settlement procedures. Also discussed are the risks associated with importing and exporting, foreign licensing and franchising, and foreign investment. Prerequisites: BUS L201 or consent of instructor.

BUS W490 - Students in Free Enterprise (cr. arr.) P: BUS Z302 and consent of instructor.




